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NEXT ISSUE: 


In this issue: Sheila con- 
fronts the ultimate in familial 
horror as Ash and the 
Necronomicon Baby return 
to medieval times, taking the 
battle against the Deadites to 
the past (again!) as Evil Ash 
follows hot on their heels! 


Emerging from the shock 
ending of Army of Dark- 
ness: The Director’s Cut 

like Athena from the brow 

of Zeus, Army of Darkness 
Forever #10 careens towards 
its final showdown - all 
feverishly imagined by writer 
TONY FLEECS and artist POP 
MHAN and emblazoned with 
one-of-a-kind covers from 
FLEECS, BJORN BARENDS, 
ARTHUR SUYDAM, and 
CHRIS BURNHAM! 


JOIN THE ADVENTURE WITH JONNY 


QUEST & THE CREW ALONGSIDE FAN- 
FAVORITE WRITER JOE CASEY! 


Jonny Quest was of course originally an ani- 
mated television show, one of the star prop- 
erties in the beloved Hanna-Barbera library. 
You've been greatly involved in animation 
yourself, through your creative group Man of 
Action, working with big franchises like Ben 
10 and Generator Rex. |s there any additional 
layer in your approach to this new Jonny 
Quest comic series given both its and your 
histories in animation? 


That’s an interesting question. To be honest, 
I’m not really sure. | can say that speaking 
comic-book language comes much more 
naturally to me than speaking broadcast an- 
imation language. The latter I’ve had to learn, 
the former is just in my DNA. And, to be hon- 
est, Jonny Quest — the original 1964 series 
that only lasted one incredible season — 
was pretty much ubiquitous in my Saturday 
morning TV viewing growing up, but my first 
real, up-close experience with the IP was the 
fantastic series written by the great William 
Messner-Loebs and published by Comico in 
the mid-’80s. For anyone who was there, like 
| was (even if | was only just a kid), that series 
was top quality and well-loved by many. So, 
it’s interesting to be coming at this particular 
book with that kind of personal history. Then 
again, it also makes perfect sense for me as 
a creator, since I’ve always relished the op- 
portunity to put my stamp on these kinds of 
timeless icons. So I’m proud to be any kind of 
link in that chain. 


For those who may not be as familiar with 
the original show, or the previous comic book 
takes, how would you personally sum up the 
mission and the appeal of Jonny Quest and 
his crew? 


Jonny Quest has been described in many 
ways. Action-adventure. Science fiction. 
Espionage. Cliffhanger serial. Actually, it’s 
all of those things. That's part of its appeal, 
one that’s endured for more years than 
I've been alive. The premise is beautifully 
simple: a boy accompanies his scientist fa- 
ther on extraordinary travels, encountering 
all sorts of wild phenomena along the way, 
things both explainable and inexplicable. 
Not to mention, the original show was a 
benchmark in ambition and quality. So who 
wouldn't be entertained by that? 


Adventure is the name of the game here — 
can you share with fans a bit on your exe- 
cution of the showcases for those tales? At 
least initially, are you aiming for a bit of a lon- 
ger epic across multiple issues, or are we go- 
ing to be moving quickly along the way from 
one exploit to the next? 


The hope is that we’re maintaining the boun- 
cy spirit of the original TV show. From one 
episode to the next, Jonny Quest always had 
a particular dramatic rhythm that was com- 
pletely unique. We want our book to have that 
same kind of vibe. Plus, the fact that Benton 


and Jonny are father and son automatically 
makes this a generational story. We're taking 
that angle and really running with it, tak- 
ing that specific generational aspect to the 
extreme in ways that, we think, deepen the 
characters and give them the proper amount 
of gravitas that we demand from our beloved 
genre fiction. 


Jonny Quest is the titular young American 
boy, but he’s usually joined by a wider cast of 
characters. His father, Dr. Benton Quest, is a 
genius scientist often leading the way. “Race” 
Bannon is a special agent tasked with protect- 
ing Jonny and teaching him a range of skills. 
Hadjiis the orphaned adopted son of Dr. Quest, 
and Jonny’s brother. Last, but certainly not 
least, Jonny’s dog Bandit is always along 
for the ride. Which characters have been the 
most fun to write so far? 


Frankly, all of them contain various appeal 
for me as a writer. Getting the voices right 
— writing them so they sound (so to speak) 
like they stepped right out of the original 
cartoon — has been a real blast. If readers 
read our series and can hear a young Tim 
Matheson’s voice in their heads when it 
comes to Jonny’s dialogue, then we've real- 
ly accomplished something. Not to mention, 
I’m not sure that any previous comics, includ- 
ing the Comico series, has ever written these 
characters as period-specific. | mean, the 
opening scene of the Free Comic Book Day 
story clearly states that we begin the story in 
the year 1964. Time is a major component in 
our book. 


In addition to yourself, the series has a re- 
ally top flight creative team from top to 
bottom. First off, we have to mention the 
perfect match of Chris Samnee on the lead 
covers, alongside Chad Hardin and Tom 
Raney, a trio of talents that fit the franchise 
so well. And the major star of the book 
alongside you will be Sebastian Piriz, who 
is drawing the series. We recommend that 
readers follow him on their favorite plat- 
forms, as he often shares incredible works 
in process and fan art. His style strikes a 
great balance between modern and classic 
— how has the collaboration been so far with 
what he’s bringing to the table? 


When it comes to depicting the world of 
Jonny Quest, I'd be hard-pressed to think 
of a better artist. When | see Sebastian’s 
pages on this series, | automatically hear 
the original Hoyt Curtin theme song in my 
head. He’s that good. But make no mistake, 
Sebastian’s not aping Doug Wildey or Alex 
Toth, although he’s certainly captured their 
spirit in his work. He’s just knocking this 
one right outta the park. So I’d have to ad- 
mit, the collaboration has been as smooth 
as | could’ve ever hoped for. With each 
issue, Sebastian and | are getting more and 
more in sync. And we started out pretty damn 
strong, so that’s really saying something. 
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